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Our business model in action

EXPERIENCE
AMSTERDAM
] Read more — See pages 24-27
As a hospitality real estate group, our
purpose is to create value for our property
A NEW assets through creating valuable memories
SOUTH BANK for our guests that inspire them to return.
e e s Whenever we acquire a new site, we look
beyond the horizon to imagine the future.
By developing unique concepts and properties,
GLAMPING'S we create consistent returns for our investors.

[1J Read more - See pages 32-35

MADE IN
SHOREDITCH

[1J Read more - See pages 36-39
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Creating destinations: Our business model in action continued

EXPERIENCE
AMSTERDAM

Amsterdam is the most attractive
hotel investment destination in
Europe, according to Deloitte’s
2018 European Hotel Investment
Survey. It comes as no surprise,
then that PPHE Hotel Group
decided to focus on repositioning
perhaps Amsterdam'’s most
widely known property: Park
Plaza Victoria Amsterdam.

Park Plaza Victoria Amsterdam
reigns as the Dutch region'’s
repositioning project of 2018

Originally opened in 1880, Park Plaza
Victoria Amsterdam was named after the
then Queen Victoria and soon became
known as 'the’ hotel to be seen in.

Hosting some of the world’s most iconic
celebrities, including Louis Armstrong and
Mata Hari, the glamorous hotel, situated
opposite Amsterdam’s Centraal Station and
at the centre of the city’s shopping and
dining district, became the catwalk venue

of choice for many international designers,
including Christian Dior and Nina Ricci to
name but two.

Having owned and operated the property
since 1993, we identified an opportunity

to significantly re-create and transform

the design and product within Park Plaza
Victoria Amsterdam to allow the hotel

to continue operating in the successful
footsteps of previous trading years.

Plans were plentiful and construction began
with a design brief to complement the
hotel's fashionable history and in line with
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the progressive stylish interiors of the
latest Park Plaza properties in London
and Nuremberg, while respecting and
retaining the historical architecture and
long-standing charm.

Exuding sophistication and elegance, the
hotel was relaunched in September 2018,
showcasing 298 redesigned guestrooms
and meeting rooms. A new bar, VIC's BAR,
and destination restaurant, Carstens, a
Dutch brasserie concept by Maik Kuijpers,
opened in February 2019.

The opening event in September was

a nod to the fashionable history of the
hotel and a collaboration with Amsterdam
Fashion Week which generated footfall
from well-known influencers, multiple
glossy media spreads and ongoing
international and local media trips.

We are on track to see a 10% return on

our original investment of £20 million which
we expect to see towards the end of 2019.
Guest feedback has been outstanding with a
Guest Rating Score (GRS™) of 88.6% in 2018
—representing a 3.1% increase from 2017
and a 7.8% increase from 2016 when the
repositioning programme commenced.
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How we build value

Keeping our vision up to date

At a glance

— Repositioned hotel completed 2018
— All rooms refurbished in 2018

— New meeting rooms

— New reception area, bar and lounge

— New Carstens Brasserie opened February 2019

— Amsterdam Fashion Week Partnership for launch
event theme

— WeAreAmsterdam marketing campaign promoting
Park Plaza Victoria Amsterdam and art’otel amsterdam'’s
unique offering

293 107

rooms rooms
Carstens art’otel amsterdam 5&33
Brasserie (5 star) restaurant

Park Plaza Victoria Amsterdam
(4 star)

Retail spaces




Park Plaza London Riverbank
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Creating destinations continued

NEW

Park Plaza London Riverbank

shines as the UK repositioning
star for 2018

South Bank was chosen as the site of
the Festival of Britain in 1951. The new
millennium saw the arrival of possibly
one of London'’s most iconic attractions:
the London Eye.

Park Plaza London Riverbank first opened
its doors on the South Bank in April 2005.
Situated on the banks of the River Thames
overlooking Tate Britain, it became a firm

favourite with tourists, meeting delegates

and corporate bookers alike. Its proximity
to the Victoria Tube line (Vauxhall Station)
and ten-minute walk to Westminster and
the surrounding cultural buzz of the South
Bank saw it earmarked by us in 2016

for a repositioning project.

Now fully completed, the hotel's
repositioning programme included

the creation of an additional seven floors

of accommodation, reconfiguration of
existing rooms, new meeting rooms, a new
location for the award-winning Chino Latino
restaurant, a 12th floor Executive Lounge
and the addition of a spa with indoor
swimming pool.
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The South Bank itself continues to grow,
with Waterloo Station set to increase

by 30 million passengers to 130 million

a year over the next five years, plus the
redevelopment of Elizabeth House — a
nearby 1960s office building — delivering
world-class new office space supporting
an additional 13,000 jobs.

Continued investment is going into the
South Bank’s neighbouring boroughs and
vicinities: Vauxhall, Nine Elms and Battersea
(where art'otel london battersea power
station is in the pipeline) are expected

to see additional regeneration with more
than 18,000 new homes, 22,000 new jobs,
a £1 billion extension to the Northern Tube
line, improved social infrastructure and

50 acres of new public space.

In terms of guest feedback, the hotel
reached an impressive 89.2% GRS™ in
2018 — representing an increase of 1.6%
from 2017 and 6.2% from 2016 when the
repositioning programme commenced.

EJ Sources
lambeth.gov.uk/housing/regeneration/vauxhall-nine-elms-
battersea-vneb-regeneration-guide
southbanklondon.com/history
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How we build value

Keeping our vision up to date

At a glance

— Seven floors added to the property

— An additional 185 rooms created

— Indoor swimming pool and Spa added

— Chino Latino Restaurant & Bar located on the first floor

— Executive Lounge with panoramic views

646 21

rooms and suites floors

new spa
and pool

2

restaurants

llln‘!
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including 1
river view restaurant
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Creating destinations: Our business model in action continued

GLAMPING®S
NEW WAVE

The heart shaped peninsula of
Istria in northern Croatia boasts
a plentiful number of secluded
spots, crystal blue sea and an
abundance of sporting facilities
for both professionals and
tourists. Arena Hospitality Group
(‘Arena’), in which PPHE Hotel
Group has a controlling
ownership interest, recognised
an opportunity to create Croatia’s
first all-glamping resort, and so
went on to open Arena One 99
in June 2018.

Shining on a successful
first season for Croatia’s
first all-glamping site

Located in the peaceful village of Pomer,
Pula in southern Istria and originally a
limited service campsite, Arena spotted

an opportunity to convert the pitches

into glamping sites and create the country’s
first luxury all-glamping resort in June 2018.

The site stretches over more than four
hectares and is surrounded by nature
with the very best facilities, including a
private beach, open air wellness area,
paddle board yoga, two beach bars and
an illy Caffé. Arena One 99 offers tents to
sleep up to six people with added luxury
levels within the additional categories of
Premium two bedroom safari loft tents
and Premium three bedroom safari tents.
All tents benefit from air conditioning, Wifi,
bathroom, televisions and luxurious linen
and amenities.

With media flocking to review the site,
including international main titles such as the
UK Metro, Stylist, The Sun and various titles
in its main source market of Germany, it is
no wonder that the site had high occupancy
during the period it was open. Istria as a
region continues to soar in success, with UK
visitor numbers alone up by 10% compared
with 2017, due in part to the increase
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in airlines flying direct to Pula, and also
that it is continuing to be seen as a strong
alternative to the main European beaches
of Italy and Spain and resort holidays in
Egypt, Turkey and Tunisia.

In October 2018 Arena One 99 Glamping
was awarded Croatian campsite of the year
at the Tourist Flower Awards of the Croatian
National Tourist Board. The 2018 season
also saw an average Google rating of 4.4
out of 5 and an average TripAdvisor rating
of 4 out of 5 for the first season. In 2019,
Arena One 99 is expected to open
mid-April for its first full season operations.
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Outdoor
fitness &
yoga area

Spa

Parking

Electric car
charging centre

ACI Marina
Pomer

Shop

Reception

Restaurant
The One &
illy Caffe

183

Beach luxury glamping tents

Bar Green

Water
sport centre

How we build value

Keeping our vision up to date

At a glance

— Complete transformation of campsite

— First all-glamping campsite in Croatia

— 183 glamping tents

— Pedestrian friendly site

— Kids club

— Four restaurants and bars

— 2019 will see the introduction of a new beach area
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Creating destinations: Our business model in action continued

The luxury lifestyle art'otel amsterdam
opened in October 2013 with a bang.
People queued to get a glimpse

of the most hotly anticipated opening

in Amsterdam that year. The hotel and
destination cultural space 5&33, which
includes a kitchen, bar, lounge, library
and gallery, was the first of its type in the
cosmopolitan city and was embraced fully,
with the restaurant tables being turned
two to three times a night!

MADE IN
SHOREDITCH

The first two London theatres
were built in Shoreditch — The
Theatre and The Curtain Theatre.
Shoreditch became the ample
home of theatre and tomfoolery
as the Lord Mayor prohibited such
plays to be performed within the
City walls.

It was clear that the art'otel brand was
going to be a lifestyle brand to watch.

Fast forward to 2019, Shoreditch is now
recognised as the third largest technology
start-up cluster following San Francisco
and New York City. Shoreditch, aka Silicon
—— ———  Roundabout, is a leading cultivator of the
art, fashion, tech and culture scenes —a
place to see and be seen.

art’otel selects the Shoreditch
area as one of the first UK
destinations to launch the art-
centric lifestyle brand

Shoreditch was given an injection of visitor
demand around the time of the London
2012 Olympic and Paralympic Games.

Bridging The City, Bethnal Green and
Haggerston and situated within the London
Borough of Hackney, Shoreditch has
historically been described as 'somewhat
rough around the edges’ but is now
recognised as increasingly ‘edgy’, ‘creative’
and 'hipster’. As of 2017, 269,000 people
live in Hackney, an increase of 33% in 15
years. Shoreditch and its neighbour Hoxton
became a clear development contender
for us to open our art-inspired lifestyle
hotel concept in the UK: art'otel.

PPHE Hotel Group 39
Annual Report and Accounts 2018

Demonstrated by the success of the

South Bank journey, PPHE Hotel Group,

a seasoned discoverer of the next area for
regeneration, worked closely with Hackney
Council and developers to gain planning
permission to introduce a mixed-use
scheme offering hotel, restaurant and bar,
and potential retail and co-working space.
The hotel and concepts will be operated
as art'otel with the construction planning
process crucial in integrating the local
community and businesses, including the
then-trading Red Gallery, and being part of
Hackney's regeneration and improvement
of the site and thus the area itself.

The Company completed an acquisition
from its joint venture partner of its 50%
interest in the company which owns the
site on which art’otel london hoxton is to
be developed, on 20 March 2018. As a
result we are now in the driving seat when
it comes to creating its own construction
timetable and pre-opening planning for
the site.

E3 Sources
galliardhomes.com/investor-information/investor-guides/
guide/20-facts-about-shoreditch

Hackney Borough Council Corporate Plan:
hackney.gov.uk/corporate-plan

art’otel london hoxton development site
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